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_/ National Responsible
5@ Fatherhood Clearinghouse

DHHS/ACF Office of Family
Assistance funded national
resource to support fathers
and families.

Resources are available for
dads, fatherhood programs,
researchers, and policy
makers.




Contact

Visit us: www.fatherhood.gov

www.fatherhood.gov/toolkit for Responsible Fatherhood Toolkit.
www.fatherhood.gov/webinars for archives of all our webinars.

Email;: help@fatherhoodgov.info

Encourage fathers or practitioners to
contact our Helpline toll-free at:
1-877-4DAD411 (877-432-3411)

Engage with us via social media:

Ei1 Facebook - /Fatherhoodgov
W Twitter - @Fatherhoodgov

John Allen, Contracting Officer’s
Representative (COR) for NRFC

Kenneth Braswell, NRFC Project Director

Patrick Patterson, NRFC Project Manager

john.allen@acf.hhs.gov

kenneth.braswell@gmail.com

patrick.patterson®@icf.com
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NRFC WEBINAR

Planning for Fathers Day 2018:
Tips and Resources from the National
Responsible Fatherhood Clearinghouse

Please enter any
questions in the
Q&A box at the
bottom-right of
your screen.



Today’s Webinar Will Provide

 Information about the Ad Council’s Responsible Fatherhood
Campaign Toolkit, which includes:

= Public Service Announcements (PSAs), printable materials, tips to utilize
campaign assets.

* Tips to help publicize local fatherhood activities, including:
= Fatherhood Proclamation that can be customized for local use.

* Tips to boost program visibility via social media.

« Overview of planned enhancements to the NRFC website
(www.fatherhood.gov).

- Helpful resources available for download.

+ “Question and Answer” session with the presenters at the end of
the webinar.



http://www.fatherhood.gov/

Today’s Presenters

- Kenneth Braswell - Project Director, National
Responsible Fatherhood Clearinghouse

- Madeline Miller - Campaign Manager; Sarah Mann,
Assistant Campaign Manager; and Dzu Bui, VP, Group
Campaign Director - The Ad Council

- David Miller - Social Media Manager, National
Responsible Fatherhood Clearinghouse

- Penny Tinsman - Website Lead, National Responsible
Fatherhood Clearinghouse
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Father’s Day

- Father's Day is a celebration * The first presidential
honoring fathers and proclamation honoring
celebrating fatherhood, fathers was issued in 1966,
paternal bonds, and the designating the third
influence of fathers in Sunday in June as Father's
society. Day.

> On June 19, 1910, a Father's * In 1972, Father’s Day was
Day celebration was held at made a permanent
the YMCA in Spokane, national holiday.

Washington by Sonora Smart
Dodd.




-/é NRFC Celebrating Fatherhood

TAKE TIME
TO BE A DAD
TODAY

New Campaign each year

Great Father’s Day
partners

National reach with a
local feel

Honoring dads



NRFC Sample Proclamation

WHEREAS, YOUR ORGANIZATION continues its mission to YOUR MISSION STATMENT;
and

WHEREAS, fathers play a vital role in the growth and development of children:
and

WHEREAS, YOUR ORGANIZATION is dedicated to promoting and strengthening the
well-being of children through the emotional, social and financial support of
involved, responsible and committed fathers; and

WHEREAS, the National Responsible Fatherhood Clearinghouse states that
children learn more, perform better in school, and exhibit healthier behavior
when they have responsible fathers involved in their lives, especially their
education; and

WHEREAS, when fathers fail to contribute to the financial and emotional well-
being of their children their absence can cause undue financial and emotional
pressures on mothers; and

WHEREAS, fathers who have good parenting and relationship skills, and who are
engaged in the workforce, are vital to ensuring healthy children and families; and

WHEREAS, YOUR CITY, TOWN, STATE, etc. commends YOUR ORGANIZATION for its
continuing work and contributions to support responsible fatherhood efforts
throughout the nation and wishes continued success in the future:

NOW, THEREFORE, | ,
2018, to be

RESPONSIBLE FATHERHOOD MONTH
throughout the _CITY/STATE/etc.

, do hereby proclaim June

Whereas,

Whereas,

Whereas,

Whereas,

ATLANTA CITY COUNCIL
In Recognition of
National Real Dads Read Day

The City of Atlanta join Fatbers Tncorporated, Furtbering Fatbering and tbe supporters of Real Dads Read to
recogpie Friday, [se 91b, 2017 as "National Real Dads Read Day"; and

Fatbers Incorporated and Frtbering Fathering continues thei ission fo promai responsibe atberbood by
offering a variely of services fo i nlm’« dvmmlpm,gm; [parenting iraining, peer support groups, life skills
trainings, profe ional capacity building; and

Fatbers Incorporated and Fartbering Fatbering is dedicated to promoting and strengtbening the well-being of
children through the tmotional, social and financial support by involved, responsible and conmitted fatbers; and

Fatbers Incorparated and Furtbering Fathering enspowers men through apen dialogne, formunes, conferences and
campias, icing e Arwal Dy Dispr Dre and o Voo Epec Famiy Heh and
Education Fair at Greenbriar Mall: to become positive role models for children to enulate; and

Real Dads Read (RDR) is aimed at clementary and middle school aged children (K-8) and their fathers/ maie
mgm—nmb be;na.quff)mnmgg children 1o develop a love of reading, 2) improving children’s literacy
eills and educational outoarmes, and 3) strengthening bonds between fatbers | cangivers and their children; and

The City of Atlanta commends Fatbers Incorporated and Furthering Fathering for ts continning service and
comiributions to support responsible fatherbood efforts throughont the commurnily and wishes continued success in the

ftare.

Now Therefore Be It Resolved that, We, ibe nembers of the Atlanta Gity Council and on bebalf of the citizens of
Atianta bereby proclain June 91b, 2017, fo be National Real Dad Read.




5 Father’s Day Planning Tips

- Father focused - Family oriented
* Be innovatively celebratory

* Include children in planning

- Start a tradition

- Stay focused on “Fathers”
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Take time to

be a dad today.




Contact Information

Kenneth Braswell

Executive Director
Fathers Incorporated
National Responsible Fatherhood Clearinghouse

kenneth.braswell@gmail.com
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Tips and Resources from the
National Responsible Fatherhood
Clearinghouse

Madeline Miller

Campaign Manager
Ad Council

-/é Planning for Father's Day 2018:

Sarah Mann

Assistant Campaign Manager
Ad Council

@Eﬁiﬂiim April 18, 2018
Fatherhood Clearinghouse




Responsible Fatherhood
Campaign Toolkit
- Overview of the Responsible Fatherhood PSA campaign.

* Previews and instructions for how to download all

active PSA assets.
= TV, online video, billboards, digital banners, radio, and print.

 Guidance for conducting local media outreach on behalf
of the campaign.

* Flyer templates that can be customized for events,
activations, etc.

- Sample social copy and social graphics.



RESPDN,SI_BLE FATH ERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

This toolkit is a resource to extend the reach of this important
campaign: P5As, printable materials, social media assets, and helpful
tips to engage your partners and your community.

Campaign Background PSAs

Access information about the public service advertising campaign Watch and access the current campaign PSAs.
that encourages dads to play an active role in their children’s lives.

WATCH & SHARE

LEARN MORE




RESPONSIBLE FAT_-HERH O0D CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD
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This toolkit is a resource to extend the reach of this important
campaign: PSAs, printable materials, social media assets, and helpful
tips to engage your partners and your community.

Campaign Background

Access information about the public service advertising campaign

that encourages dads to play an active role in their children’s lives.

LEARN MORE

Spread the Word

Share social posts and graphics on your social channels.

SHARE NOW

PSAs

Watch and access the current campaign PSAs.

WATCH & SHARE

Local Media Outreach

Learn how to place PSAs in your local community.

FIND OUT HOW




CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD
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RESPONSIBLE FATHERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

Responsible Fatherhood Campaign Background

The Dad Jokes public service campaign launched on August 16, 2017 to coincide with Tell a Joke Day, and centers on the popularity and
growing trend of telling "Dad” jokes. Through sharing dad jokes, the PSAs aim to communicate to fathers that the smallest moments
spent with their children can make the biggest difference in their children’s lives.

Use this section of the toolkit to reference background information, research, and other Responsible Fatherhood resources related to the campaign. For
additional resources, pleass visit Fatherhood.gov

Campaign Fact Sheet

Respansible Fatherhood £ & M
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LOCAL MEDIA OUTREACH SPREAD THE WORD

RESPONSIBLE FATHERHOOD
CAMPAIGN TOOLKIT CAMPAIGN BACKGROUND PSAS
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TV Billboards Banners Radio Print

National
Responsible
Fatherhood Clearinghouse



RESPONSIBLE FATHERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

TV

Help us share the Responsible Fatherhood campaign and encourage dads to play an active role in their children's lives! The PSAs in this
section are available for you to use free of charge but cannot be altered or changed in any way. All PSAs can be downloaded through Ad
Council's PSA Central platform. Download the guide on how to access PSAs using PSA Central here.

Dad Jokes :60
TV ad Jokes

Billboards Dad Jokes | Fatherhood Involvement | Ad Council o »

Banners

P .
Radio , ‘
> >

Print

y

PSA CENTRAL L LGn T o ]
To order materials, visit PSA Central. (ém.h & CO m m U n I ty

VISIT PSACENTRAL To place this video on your site, use the embed code below:

<iframe width="560" height="315" src="https://www.youtube-
nocookie.com/embed/cD8ad49hEzQ4?rel=0" frameborder="0" allowfullscreen=</iframe=

Dad Jokes :30




Expiration Date Chart

Please consult this chart for reference on when PSA talent agreements expire. Chart will be
updated on a continuing basis.

DOWNLOAD




RESPONSIBLE FHTHERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

Local Media Outreach

The following materials are provided to help you share the Responsible Fatherhood campaign with the media and throughout your
networks.

How to Access PSAs How to Get PSAs Placed Customizable Flyer

Ad
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How to Get PSAs Placed
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RESPDNSIBLE F'G‘T_HERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH

Customizable Flyer 2 Customizable Flyer 3

o VR R | e R - W -

fathathood gov fatharhood o

Here you can customize the pre-designed Here you can customize the pre-designed
flyer with local information. PowerPoint file flyer with local information. PowerPoint file
provided for customization. Print this flyer provided for customization. Print this flyer
for use at events, conferences, or any other for use at events, conferences, or any other
local activations. local activations.

SPREAD THE WORD

24



Customizable Flyer

This moment brought
to you by dad,

LKA TENT SO0 HERE R0 1 1 121 LRES ¥ £y

DOWNLOAD

Here you can customize the pre-designed
flyer with local information. PowerPaint file
provided for customization. Print this flyer
for use at events, conferences, or any other
local activations.

@ LocalizableFlyer (1).pptx

e careful—files from the Internet can contain viruses. Unless you need to edit, it's safer
) stay in Protected View.

Transitions Animations Slide Show Review  View

Enable Editinq

This moment brought
to you by dad:

A,

fatherhood.gov

= Notes @ g8 H -+ %

MNew
Open
Save

Save As

Print

. W

This moment brought
to you by dad,

A

Join us to learn about the Responsible Fatherhood Campaign Toolkit.
The webinar will be held on April 18%, 2018.

fatherhood.gov

= Notes [E o



RESPONSIBLE FATHERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

Spread the Word

Thank you for helping support the Responsible Fatherhood campaign! To spread the word about the campaign on social media, we have
provided suggested copy to share the campaign on your sodal platforms. Please use the campaign hashtag, #DadJokesRule, whenever
possible.

——— Suggested Social Copy

In b mckan of s Aesponuinin |uinard o baskst, o) find Dss iaken wosl = e ssssiy thae can
b apimacie w0 Fasebool sviion Tesne Heoe are dep by ep marecines bor bow na upioed fieue
sty b per sacal channss

g e ccmtopuiarsus This document contains instructions for how to upload the campaign’s social graphics below,
TR 8 DA 40 B A P O 90 gt oo oo and includes suggested copy to pair with the graphics.
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Social Graphics for Facebook and Instagram

Girl in Pink (1080x1080) Boy Smile (1080x1080) Girl Laughing (1080x1080)
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#DadJokegg. £

| V%

fatherhood.gov  §a B

fatherhood.gov + & M

fatherhood.gov 4 &

Social Graphics for Twitter

Girl in Pink (800x450) Boy Smile (800x450) Girl Laughing (800x450)
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‘ Madeline Miller . Madeline Miller

- Just now - &
# Make Post Photo/Video | B Live Video | ™ Life Event

0 What's on your mind?

‘ Photo/Video . Feeling/Activity

‘How does a tissue dance? You put a little boogie on it” #DadJokesRule

I\ Friends =

e

Da_dJokesRule
{
2

fatherhood.gov « & S E% fatherhood.gov £

[:] Comment [:] Comment




Contact Information

Madeline Miller Sarah Mann
Campaign Manager Assistant Campaign Manager
Ad Council Ad Council

mmiller@adcouncil.org smann@adcouncil.org
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Social Media Manager
National Responsible Fatherhood Clearinghouse
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Social Media Reach

0.97 ., 2-46 .,3',0,2
Billion  Billion ~Billion

Worldwide social Worldwide social media Estimate number of worldwide
media users in 2010* users in 2017* social media users in 2021*

» Over the last decade, social media has become a major tool for
marketing and storytelling.

= Social media platforms allow creative ways to tell stories, promote events and
discuss critical social justice issues.

* Source: Statista, Number of social network users worldwide from 2010 to 2021 (in billions). Available at
www.statista.com/statistics/ 278414/ number-of-worldwide-social-network-users/



http://www.statista.com/statistics/278414/number-of-worldwide-social-network-users/

Social Media
Best Practices

Set measurable
social media goals

- Define the stories you want to
promote with your social media
platforms.

Choose the right social
media networks

- Facebook, Twitter, Instagram,
LinkedIn or Pinterest
= Social media activity can be
time-consuming. Select your
platforms wisely and try not to
get overwhelmed.

Content quality
over quantity

* Create monthly social media calendar
to help organize posting and schedule
times/dates for posting content.

Monitor social media analytics

- Review social media analytics on a
weekly basis; it helps structure social
media activities to achieve goals and
objectives.



Design Customized Flyers
to Promote Events

Just picture it the smallest
moments can have the biggest
impact on a child’s life.

Share your photo

with us here!

@=& =8 #MAKEAMOMENT




Design Customized Flyers
to Promote Events
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Best Practices

Facebook i
@74) Be Engagin @ Havea
"@ gasing Posting Strategy
- Posting blanket statements - Create a weekly schedule.
and opinions won’t always get - Experiment to determine
a response. what content gets the best
 Asking questions encourages reaction from potential
followers to join in a customers and fans.
discussion.

+ “Fill-in-the-blanks” are a
great tool to increase active
engagement.
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Best Practices
Twitter v

Responsiveness to
your audience

Twitter moves at a rapid pace.
It’s important to respond to
your community as quickly as
possible.

Use Hashtags (#)

This can connect you to a wider
audience. People follow
conversations using various
hashtags, but won't necessarily
be following you.

Retweets (RT)

RT’s are a great way to boost
your community members’
content, and a great way to pick
up more followers.

Shortening links

Bit.ly, Buffer, and Hootsuite are
all good tools to shorten links
and better integrate them into a
posting.



Best Practices
Instagram ©

Use photos and videos to tell your organization’s story

Instagram is a great way to promote your mission, highlight events, and share
narratives about your work.

Instagram has over 400 million users who are interested in creative content using
videos and photos.

Stay connected to Use Hashtags

Instagram trends Increases visibility of your posts.
60-second videos, ads, and Connects people to your posts based
Instagram (IG) stories. on subject matters.
Switch between multiple Instagram = For example: #daddy or
accounts. #youngfathers



Contact Information

David Miller

Social Media Manager
National Responsible Fatherhood Clearinghouse

dmiller3941@gmail.com
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Fatherhood.gov

Home Page Refresh

NRFC website goals are to efficiently and effectively
provide:

Resources for practitioners working with fathers.
Tips and advice for fathers on ways to connect with their children.

Resources that help fathers understand and address challenges
related to parenting.

Access to research and publications related to responsible
fatherhood.



Fatherhood.gov

Home Page Refresh
The refresh is intended to:

* Increase the visibility of fatherhood — and the Clearinghouse —
nationwide.

- Ensure the design of Fatherhood.gov is visually recognizable:
= Capture the attention of NRFC’s primary audiences.

= Hold visitors’ interest as they navigate through the site.

- Serve the information needs of fathers and practitioners.

= [mprove site navigation, content organization, and resource identification.



Fatherhood.gov

Primary Audiences

Needs and priorities for fathers

- Looking for ways to spend time with and/or improve their
relationships with their children.

- Addressing personal family situations.

 Taking action to improve their situation in some way

= For example, increase involvement with children, address employment or
relationship challenges.

+ Coping with low-income/low-resource issues.
+ Accessing information quickly and easily.




Fatherhood.gov

Primary Audiences

Needs and priorities for practitioners

* Identifying resources to support structured programs directly
engaging fathers, such as peer-support groups, responsible
fatherhood programs, and/or school-based male engagement
initiatives.

+ Looking for resources to improve or strengthen their programs

= For example, recruitment tips, program start-up, working with partner
agencies, and understanding specific populations.

+ Looking for ideas and resources to share with fathers.
+ Accessing information quickly and easily.




Fatherhood.gov

Home Page Refresh

Stay tuned...




Contact Information

Penny Dorsey Tinsman
Website Lead

National Responsible Fatherhood Clearinghouse
Penny.Tinsman@icf.com
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Q&A

Please enter any questions in the Q&A box at the
bottom-right of your screen.




Contact Us
* NRFC: Help@FatherhoodGov.Info

= Comments, questions, suggestions for future webinar topics,
information or resources that you recommend.

- Today's presenters:

= Kenneth Braswell: fathersincorporated@gmail.com
= Sarah Mann: smann@adcouncil.org

= Madeline Miller: mmiller@adcouncil.org

= David Miller: dmiller3941@gmail.com

= Penny Tinsman: penny.tinsman®icf.com
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All materials and the recording from today’s broadcast will be
available at: www.fatherhood.gov/webinars in the coming weeks.
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