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The Responsible Fatherhood Media Campaigh Toolkit

* Previews and instructions for how to download all active PSA assets
(TV, online video, Billboards, Digital Banners, Radio, and Print)

e Guidance for conducting local media outreach
* Flyer templates that can be customized for events, activations, etc.

 Sample social copy and social graphics
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RESPONS'BLEFATHERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

This toolkit is a resource to extend the reach of this important
campaign: PSAs, printable materials, social media assets, and helpful
tips to engage your partners and your community.

Campaign Background PSAs

Access information about the public service advertising campaign Watch and access the current campaign PSAs.
that encourages dads to play an active role in their children’s lives.

WATCH & SHARE
LEARN MORE
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This toolkit is a resource to extend the reach of this important
campaign: PSAs, printable materials, social media assets, and helpful
tips to engage your partners and your community.

Campaign Background PSAs

Access information about the public service advertising campaign Watch and access the current campaign PSAs.
that encourages dads to play an active role in their children’s lives.

WATCH & SHARE
LEARN MORE

Spread the Worc Local Media Outreach

Share social posts and graphics on your social channels. Learn how to place PSAs in your local community.
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CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH
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RESPONSIBLE FATHERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

Responsible Fatherhood Campaign Background

The Dad Jokes public service campaign launched on August 16, 2017 to coincide with Tell a Joke Day, and centers on the popularity and
growing trend of telling "Dad” jokes. Through sharing dad jokes, the PSAs aim to communicate to fathers that the smallest moments
spent with their children can make the biggest difference in their children’s lives.

Use this section of the toolkit to reference background information, research, and other Responsible Fatherhood resources related to the campaign. For
additional resources, please visit Fatherhood.gov
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RESPONSIBLE FATHERHOOD

CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

TV

Help us share the Responsible Fatherhood campaign and encourage dads to play an active role in their children’s lives! The PSAs in this
section are available for you to use free of charge but cannot be altered or changed in any way. All PSAs can be downloaded through Ad
Council’s PSA Central platform. Download the guide on how to access PSAs using PSA Central here.

Dad Jokes :60 -
TV
Billboards Dad Jokes | Fatherhood Involvement | Ad Council
Banners
Radio
Print

PSA CENTRAL

To order materials, visit PSA Central.

VISIT PSACENTRAL To place this video on your site, use the embed code below:

<iframe width="560" height="315" src="https://www.youtube-
nocookie.com/embed/cD8a49hEzQ4?rel=0" frameborder="0" allowfullscreen> </iframe>

Dad Jokes :30 +




Expiration Date Chart

Please consult this chart for reference on when PSA talent agreements expire. Chart will be
updated on a continuing basis.
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RESPON,SI_BLE FAT‘HERHOOD CAMPAIGN BACKGROUND PSAS LOCAL MEDIA OUTREACH SPREAD THE WORD

Local Media Outreach

The following materials are provided to help you share the Responsible Fatherhood campaign with the media and throughout your
networks.

How to Access PSAs How to Get PSAs Placed Customizable Flyer
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Top 6 Media Outreach Tips

1. Connect the issue and the PSA campaign to the community

2. Create an outreach plan:
* Identify your best media prospects and targets
 Schedule outreach

3. Prepare your “pitch” and key talking points
* Anticipate and prepare answers to questions that may arise
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Top 6 Media Outreach Tips

4. Make an “ask”
 Leave behind a packet of information and PSA materials.

5. Keep the media in mind
 Keep the media informed
* |nvite media to your events

6. Close the loop
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* Respond quickly to unanswered questions
* Acknowledge your media supporters
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AMPAIGN TOOLKIT
Customizable Flyer 2 Customizable Flyer 3 Sample NRFC Fatherhood
Proclamation

Sample NRFC Fatherhood Proclamation

TS sampis proclamation can be used 10 assel n hghlghtvng
Rnsponsibie Fathenood in your local communities. Feel frwe fo contact
your local legusiative representatives 10 help support fathemood in your
nefwork

WHEREAS, YOUR ORGANIZATION continues fts mission © YOUR
MISSION STATMENT. and

WHEREAS, fathers play a vital rofe in the growth and development of
<hiaren: and

WHEREAS, YOUR ORGANIZATION is dedicated 10 and
strengthening the wei-being of children frough the emational, socid and
financs! suppod of myvolved, responsibie and commitied fathers, and

WHEREAS. the Natonal Responsible Fatherhood Clearinghouse states
Mat chidran leaen more, perform better in school, and exhitil healthwer
behavior when they have responsbie fathers mvaved in thew bves,
especaly their educaton and

WHEREAS. when fathers %8 to contrbute 10 the financal and emotonal well
g OF thier OGN Thet A4ance Cn Cause Undue financal and emctorel
Pressures on mothars. ana

WHEREAS. fathars who have good pameting and relatiorahp skl and sho
we 0Ngaged i the wonfurce e vial 15 eNsLrg NeaTYy chidrer and famies
L

WHEREAS, YOUR CITY, TOWN, STATE ofs, commends YOUR
ORGANIZATION %of its continuing work and contritions 13 suppor
efforts Mroughout the nation and wishes contnued

success 0 Me future

NOW, THEREFORE . | do heseby
prociam June 2018, to be

RESPONSIBLE FATHERHOOD MONTH

thioughout the _CITYISTATE/etc.

DOWNLOAD

DOWNLOAD

Here you can customize the pre-designed

DOWNLOAD

flyer with local information. PowerPoint file Here you can customize the pre-designed This sample proclamation can be used to
provided for customization. Print this flyer flyer with local information. PowerPoint file assist in highlighting Responsible
for use at events, conferences, or any other provided for customization. Print this flyer for Fatherhood in your local communities.
botclachmtons: use at events, conferences, or any other local Feel free to contact your local legislative
activations. representatives to help support fatherhood

in your network




Customizable Flyer

is moment brought
to you by dad.

LOCAL THXT SOREWERE Wrrw o 15 3 1) LNES 3 COPY

fatherhood gov

DOWNLOAD

Here you can customize the préfdesigned
flyer with local information. PowerPoint file
provided for customization. Print this flyer
for use at events, conferences, or any other
local activations.

@ LocalizableFlyer (1).pptx

Design Transitions ~ Animations Slide Show Review View Q Tell me

= careful—files from the Internet can contain viruses. Unless you need to edit, it's safer
» stay in Protected View.

| Enable Editing |

This moment brought
to you by dad:

= Notes =8 =55 L

fatherhood.gov

+ 64% |

“’ This mojhéfﬁ brought
to you by dad,

Join us to learn about the Responsible Fatherhood Campaign Toolkit.
The webinar will be held on April 18", 2018.

fatherhood.gov &~

£ Notes BN 55 B
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Spread the Word

Thank you for helping support the Responsible Fatherhood campaign! To spread the word about the campaign on social media, we have
provided suggested copy to share the campaign on your sodial platforms. Please use the campaign hashtag, #DadJokesRule, whenever
possible.

- Suggested Social Copy
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Social Graphics for Facebook and Instagram

Girl in Pink (1080x1080) Boy Smile (1080x1080) Girl Laughing (1080x1080)

b -
#DadJokesRule
2

I

fatherhood.gov £& . . M fatherhood.gov

fatherhood.gov £ &

Social Graphics for Twitter

Girl in Pink (800x450) Boy Smile (800x450) Girl Laughing (800x450)
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Madeline Miller Madeline Miller
Justnow - @ = JUStnNOw - @ =

What's your favorite joke to make your kids laugh? #DadJokesRule “How does a tissue dance? You put a little boogie on it.” #DadJokesRule

;
.

okesRule

fatherhood.gov £ & _ "' ¥
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Summary of Key Points

The toolkit offers resources to promote the campaign and
fatherhood programs in your community, including:

* PSA materials

* Social media copy and graphics

* Guidance for building relationships with local media

* Customizable materials

fi



Questions and Answers
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